Instream products

Instream video CPM prices 2022

ésec  10sec 15sec 20sec 25sec J0sec 35sec 40sec 45sec S0sec SSsec 40sec
RUUTU PREMIUM BUMPER AD €14.00
All Sanoma vides sontent (snown o pre and pasteol n Sanoma shor vides content and midrol i long TV content
VIDEO PREMIUM EFFICIENCY €19.00 €660 €30.40
‘Sancma shart vides cantent [shown os pre nd pestrall in Sancma shor video eonfent and on fhe Pefkone and ARS8 gaming shes)
RUUTU PREMIUM REACH €26.50 €37.10 €240 €770 €300
Al Sanoma vides comtent (shown o1 pre and mid-rol wikh ol Sanoma TV ond vides confent, and on fhe Felkons and AYpS8 germing shes)
RUUTU PREMIUM IMPACT 28.40¢ 40.10¢ 4580¢ 515€ 57.30¢ 4010€ 4300€ 4580€ 48.70€ 71.40€ 7440¢€

TV comtent fshown as pre and midol in keng and sher T centent]

Seasonal indexes

SEASONAL Weeks  Index Days
INDEXES 19 100 1.1-3.3.2024

10-13 110 4.-31.3.2024
14-17 100 1.-28.4.2024
18-22 110 29.4.-2.6.2024
23-35 90 3.6.-1.9.2024

36-39 110 2.-29.9.2024

40-52 100 30.9.-31.12.2024

nstream price list

Targeting

Instream video targeting

Targeting surplus +10%

Age 18 1534 2544 2554 45

Gender hiaamie

Geo Ragions caciolegion

Others T 1HINGL IBSCIVE Vi0RD OO SACESOn Iy T

Targefing surplus +20%

Combinalion of wo +107% lergafing

surpluses.

Age + gender RE1B, Fo18, M15-34,F15-34, M25-44, 2544, MZS-54, F25.54, Mase, FdS

Geo Citlevellomefing
Finen and welbeing. Food and wine, Famiies wilh chidren, Home and parden. Firances. Travel, Contumar electonics and gaming.

nterest arl e, Events and eisure fime fis, Fashion and beauty, Science and fechnabsgy, Mator vehicles, Jobs, Gambing, Spert
ice hockey, Football

Others Frogramme-specific tarpeling, mesage chaining . theme based fargefng

Targefing surplus +50%

Torgeled audiences Mo M3 038 QPELEE, M Gefec eres! ISUSE More S8tTas GECGTIPIS IaIGEtng, CUceTer SeCT: Qusencer

PAUSE AD pricing

PAUSE AD RUUTU
v content

FAUSE AD REACH

All sansma vides santent

Instream products (overall)

Sanoma’s offering in the category

fuutu fuutu

PREMIUM IMPACT PREMIUM REACH

EFFECTIVE HIGH REACH

TV-content +

Tv-content News + Lifestyle

video

PREMIUM EFFICIENCY

COST-EFFECTIVE

News + Lifestyle

PRICE LIST 2024

Pause Ad

[clnglNoNI|lMeR Ainatulee sanomista.



Instream video products

6 sec 10sec 15sec 20sec 25sec 30sec 35sec 40sec 45sec 50sec 55sec 60sec

RUUTU PREMIUM BUMPER AD €14.70

All Sanoma video content (shown as pre and post-roll in Sanoma short video content and mid-roll in long TV content)

VIDEO PREMIUM EFFICIENCY 20,00€ 28,00€ 32,00¢
Sanoma short video content (shown as pre and post-roll either horizontal or vertical video in Sanoma short video content and on the Pelikone and Alyp&d gaming sites)

RUUTU PREMIUM REACH 28,00€ 3920€ 4480€ 5040€ 56,00¢€

All Sanoma video content (shown as pre and mid-roll with all Sanoma TV and video content, and on the Pelikone and Alyp&d gaming sites)

RUUTU PREMIUM IMPACT 30,00 € 42,00€ 4800€ 54,00€ 60,00€ 63,00€ 6600€ 69,00€ 7200€ 7500€ 78,00€

TV content (shown as pre and mid-roll in long and short TV content)

SEolaloNIIlel Aina tulee sanomista.



PAUSE AD product

CPM
PAUSE AD RUUTU 25 €
TV content
PAUSE AD REACH 30 €

All Sanoma video content

SEolaloNIIlel Aina tulee sanomista.



Seasonal indexes Weeks Index Days
1-9 100 1.1.-3.3.2024

10-13 110 4.-31.3.2024
14-17 100 1.-28.4.2024
18-22 110 29.4.-2.6.2024
23-35 70 3.6.-1.9.2024
36-39 110 2.-29.9.2024

40-52 100  30.9.-31.12.2024

The seasonal indexes apply to CPM-priced video products listed in
the public price list. The seasonal indexes are not applied in the
special video solutions. Aina tulee sanomista.



Instream video targeting

Targeting surplus +10%

Age +18, 15-34, 25-44, 25-54, 45+

Gender Male/Female

Geo Regions, capital region

Others Time targeting, device targeting, interactive video ads, exceptional replay limit

Targeting surplus +20%

Combination of two +10% targeting

surpluses

Age + gender M+18, F+18, M15-34, F15-34, M25-44, F25-44, M25-54, F25-54, M45+, F45+

Geo City-level targeting
For example: Fitness and well-being, Food and wine, Families with children, Home and garden, Finances, Travel, Consumer electronics

Interest and gaming, Relationships and sex, Events and leisure time tips, Fashion and beauty, Science and technology, Motor vehicles, Jobs,
Gambling, Sport, Ice hockey, Football

Others Programme-specific targeting, message chaining , theme-based targeting, site-level targeting, income class

Targeting surplus +30%

Targeted audiences Customer-specific audiences / tailored audiences

SEolaloNIIlel Aina tulee sanomista.



Sanoma'’s offering in the category

fuutu é\uutu video

PREMIUM IMPACT PREMIUM REACH PREMIUM EFFICIENCY
EFFECTIVE HIGH REACH COST-EFFECTIVE

- + °
TV-content TV-content News + Lifestyle

News + Lifestyle



	Dia 1
	Dia 2
	Dia 3
	Dia 4: Seasonal indexes
	Dia 5
	Dia 6: Sanoma’s offering in the category

